8- part MINI MARKETING plan
1. Target Market(s): ________________________________________________________________________

________________________________________________________________________

2. Your Business/Marketing Goals Relative to Target Market: ________________________________________________________________________

________________________________________________________________________

3. Products/Services Description in terms of BENEFITS Offered Customers: ________________________________________________________________________
________________________________________________________________________
4. Uniqueness– Competitive Differentiation: _______________________________________________________________________
_______________________________________________________________________

5. Select Marketing Tactics that will Help Attain Business Objectives: 

________________________________________________________________________

________________________________________________________________________

6. Marketing Budget Current Year: ________________________________________________________________________

________________________________________________________________________
7. Develop Implementation Schedule: ________________________________________________________________________
________________________________________________________________________
8. Measure Results - How: ________________________________________________________________________

________________________________________________________________________

